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Introduction and Objectives

Introduction

Docupal Demo, LLC is pleased to present this Search Engine Optimization (SEO)
proposal to Acme, Inc (ACME-1). Our goal is to improve your online presence and
drive tangible business results through your Wix website. We are based in Anytown,
CA. Our address is 23 Main St, Anytown, CA 90210.

Objectives

This proposal outlines a strategy designed to increase organic traffic to your
website, which will, in turn, generate more qualified leads and boost conversions.
SEO is a core element of ACME-1's marketing strategy, and this plan will support
both lead generation and overall brand awareness. Our primary focus will be on
driving relevant traffic and optimizing the website for increased conversions. This
initiative aligns directly with ACME-1's business objectives of increasing online
visibility and lead acquisition.

Current Website SEO Audit

We've conducted a thorough SEO audit of ACME-1's current Wix website. Our
analysis used tools like Google Analytics, Google Search Console, SEMrush, and
Ahrefs to gather comprehensive data. This section outlines the key findings and
areas for improvement.

Technical SEO Analysis

Our technical SEO review revealed several areas that need attention.

Page Speed: The website's loading speed is slower than optimal. This
negatively impacts user experience and search engine rankings.
Image Optimization: Many images on the site are not properly optimized for
web use. Large image file sizes contribute to slow loading times.
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Broken Links: We identified some broken links on the website. These create a
poor user experience and hinder crawlability.

Addressing these technical issues is crucial for improving the site's overall SEO
performance.

Content & Keyword Optimization

While ACME-1 has content on its website, it's not strategically optimized for target
keywords.

Keyword Integration: The content lacks sufficient and natural integration of
relevant keywords. This makes it harder for search engines to understand the
page's topic.
Content Depth: Some pages could benefit from more in-depth content to fully
address user queries and establish topical authority.

User Experience and Site Architecture

The website's user experience and site architecture present some SEO challenges.

Site Navigation: The current navigation could be improved. A clearer and more
intuitive navigation structure will help users find information easily and
improve crawlability for search engines.
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Crawlability: Improving site architecture will also enhance crawlability,
allowing search engines to efficiently index the website's content.

Keyword Research and Targeting

We've conducted keyword research to identify the most valuable terms for ACME-1.
Our focus is on attracting customers actively searching for your services. This
research informs our SEO strategy.

Target Keyword Themes

Our primary keyword themes are:

Cloud storage solutions
Data backup services
IT security for businesses

These themes align with ACME-1's core offerings. They also address both
informational and transactional search intents. People searching for these terms are
either looking for information or ready to buy.
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Search Volume and Competition

We've analyzed the search volume and competition for these keywords. The search
volumes range from 500 to 2000 searches per month. Competition is medium,
meaning we can achieve strong rankings with targeted SEO efforts.

Keyword Alignment

"Cloud storage solutions" and "data backup services" closely match ACME-1's
services. We will prioritize these keywords in our SEO strategy.

On-Page SEO Strategy

Our on-page SEO strategy will focus on optimizing your website's content and
structure to improve search engine rankings and user experience. We will leverage
Wix's built-in SEO capabilities to ensure maximum impact.

Content Optimization

We'll enhance the content on your homepage, service pages, and blog to improve
keyword relevance and engagement. This includes:
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Keyword Research: Identifying high-value keywords related to your services.
Content Enhancement: Updating existing content with target keywords and
providing clear, concise information about your services and expertise.
Blog Optimization: Optimizing blog posts around relevant keywords to attract
organic traffic and establish ACME-1 as an industry leader.

Meta Tags and Descriptions

We will rewrite meta titles and descriptions across your website to improve click-
through rates (CTR) from search engine results pages (SERPs). This includes:

Keyword Integration: Incorporating relevant keywords into meta titles and
descriptions.
Compelling Copy: Crafting benefit-oriented copy that entices users to click.
Wix SEO Wiz: Utilizing Wix SEO Wiz to identify and fix meta tag issues.

Internal Linking

A strategic internal linking structure will improve website navigation and distribute
link equity. We will:

Link Service Pages to Blog Posts: Connect service pages to relevant blog
content to provide users with additional information and improve
engagement.
Link Blog Posts to Service Pages: Drive traffic from blog posts to service
pages, encouraging conversions.
Optimize Anchor Text: Use descriptive anchor text to provide context for
linked pages.

Wix-Specific SEO

We will take full advantage of Wix's SEO features, including:

Structured Data Markup: Implementing structured data to improve search
engine understanding of your content.
Custom Meta Tags: Utilizing custom meta tag options for granular control
over SEO elements.
URL Optimization: Ensuring clean, keyword-rich URLs for all pages.
Image Optimization: Compressing images and adding alt text for improved
page speed and accessibility.
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Technical SEO Recommendations

We will focus on technical improvements to boost ACME-1's search engine rankings.
Page speed and mobile responsiveness are key areas for improvement.

Page Speed Optimization

We will optimize ACME-1's website to load faster. This includes image optimization
and leveraging Wix's built-in performance features. We will also analyze and
address any elements slowing down the site.

This chart projects improvements in site speed (in seconds) over the first three
months.

Mobile Optimization

Ensuring ACME-1's website is fully mobile-responsive is crucial. Google prioritizes
mobile-first indexing. We will verify that the site provides a seamless experience on
all devices.

Wix SEO Tools

We will fully utilize Wix's SEO tools. This includes optimizing the Wix Blog for SEO
and using Wix SEO Patterns to improve on-page elements.

Site Structure and Crawlability

We will make sure ACME-1's site structure is clear and easy for search engines to
crawl. This includes submitting a sitemap to Google and optimizing the robots.txt
file. Proper implementation helps search engines index the site efficiently.

Off-Page SEO and Link Building

Off-Page SEO and Link Building focuses on activities outside your website to raise
your search engine rankings. For ACME-1, this means building a strong online
presence through quality backlinks, local SEO, and social media engagement.

Page 8 of 13



Link Building Strategy

Our link building strategy aims to secure high-quality backlinks from reputable
sources. We will focus on:

Guest Posting: Creating valuable content for other websites in your industry
with links back to ACME-1.
Industry Directories: Listing ACME-1 in relevant online directories to increase
visibility.
Resource Link Building: Identifying opportunities to have ACME-1 listed as a
resource on other websites.

Local SEO Citations

We will optimize ACME-1's local presence through:

Google My Business Optimization: Ensuring your Google My Business profile
is complete and accurate.
Local Citations: Listing ACME-1 in key local directories and online business
listings.
Location-Specific Content: Creating content that targets specific locations
relevant to ACME-1.

Social Signals

Social media will play a role in boosting your off-page SEO by:

Content Sharing: Sharing your website content on social media platforms to
increase its reach.
Brand Awareness: Building brand recognition through consistent social media
activity.
Driving Traffic: Encouraging social media followers to visit the ACME-1
website.

Content Marketing Plan

Our content marketing strategy focuses on creating valuable and engaging content.
This will attract ACME-1's target audience and improve search engine rankings. We
will focus on blog posts, case studies, and infographics. These content types drive
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the most engagement.

Content Calendar & Topics

We will publish at least two new blog posts per month. Our content will focus on
these key topics:

Cloud storage solutions
Data security best practices
Disaster recovery planning
Managed IT services benefits

Multimedia & Engagement

We will create visually appealing infographics. These will simplify complex topics
related to data security and cloud infrastructure. We will share content across
relevant social media platforms. We will also encourage comments and feedback on
blog posts. Case studies will showcase ACME-1's success stories. These will highlight
the value of ACME-1's services.

Analytics, Reporting, and KPIs

To measure the success of our SEO efforts for ACME-1, we will track several key
performance indicators (KPIs). These include organic traffic, keyword rankings,
conversion rates, and lead generation.

Tools and Platforms

We will use a combination of industry-leading tools to monitor your website's
performance. These tools include:

Google Analytics: To track website traffic, user behavior, and conversion rates.
Google Search Console: To monitor your site's performance in Google search
results and identify technical issues.
SEMrush & Ahrefs: To analyze keyword rankings, backlink profiles, and
competitor strategies.
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Reporting and Communication

ACME-1 will receive monthly reports via email. These reports will detail progress on
key SEO metrics. We will also schedule quarterly review meetings to discuss
performance, strategy adjustments, and future goals.

KPI Targets

Below is a sample schedule of KPI targets over the next 6 months.

Project Timeline and Milestones

Our SEO strategy for ACME-1 will be implemented over several key phases, with
progress tracked via KPIs, monthly reports, and quarterly meetings.

Key Milestones

Keyword Research: We will complete comprehensive keyword research within
2 weeks of project commencement.
On-Page Optimization: On-page optimization of your Wix website will be
completed within 4 weeks.
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Content Plan Implementation: The full content plan implementation will be
achieved within 8 weeks.

These milestones ensure a structured and transparent approach to improving
ACME-1's search engine visibility.

About Us

DocuPal Demo, LLC is a United States based agency specializing in SEO solutions.
We are located at 23 Main St, Anytown, CA 90210. Our team has 5+ years of
experience specifically with Wix SEO.

Our Expertise

We focus on delivering measurable results for our clients. We understand the
nuances of the Wix platform and how to optimize it for search engines. Our
experience includes working with businesses similar to ACME-1.

Proven Success

We have a track record of success. Case studies are available upon request. These
showcase how we've helped clients achieve significant growth. This includes
100%+ increase in organic traffic and 50%+ increase in leads. We are confident in
our ability to drive similar results for your business.

Conclusion and Next Steps

Proposal Summary

This proposal outlines how ACME-1 can achieve an optimized Wix website. The
result will be increased organic traffic and improved lead generation. Ultimately,
this will lead to a stronger online presence for ACME-1.
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Recommended Actions

We recommend scheduling a kickoff call. During this call, we can discuss the
proposal in detail. Granting access to website analytics will also be essential for
effective implementation.
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